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1Title Portrait

2012
Media Information

verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91/125-0, Fax +49 (0) 81 91/125-304

1 Profile in brief:
As the trade magazine for the manufacturing industry, technik+EINKAUF 
takes a holistic approach to the procurement process and all its decision 
makers. As a cross-departmental team title, technik+EINKAUF builds the 
bridge between the decision makers involved in purchasing, construction 
and production as part of the “procurement system“. Against the backdrop 
of the pressures of cost, time and quality, these system decision makers are 
becoming increasingly important, which means that the demands placed 
on their abilities are growing:  in support, technik+EINKAUF provides 
engineering with improved purchasing competence, procurement with 
more knowledge about engineering, and enhances the efficiency of the 
whole decision making team. As a strong link in the chain, the Total Cost of 
Ownership (TCO) systems concept runs like a thread through the whole 
magazine. Current trend reports, market analyses, procedures and product 
information deliver the hard facts. The soft facts are provided by expert 
tips, practical examples and background reports.

2 Publication: 6 issues + 2 special issues
  (see page 11)
3  Year (of publication): 8th year 2012
4  Internet address (URL): www.technikundeinkauf.de
5 Member of: 
6 Body: –
7 Publisher: verlag moderne industrie GmbH
8 Publishing house: verlag moderne industrie GmbH

Postal address: D-86895 Landsberg
Offi ces:  Justus-von-Liebig-Str. 1, D-86899 Landsberg
Phone: +49 (0) 81 91 / 125-0
Fax: +49 (0) 81 91 / 125-304
Internet: www.technikundeinkauf.de
E-mail Editorial office:  redaktion@technikundeinkauf.de
Advertising: anzeigen@technikundeinkauf.de

 9 Editorial department: Kathrin Irmer
Phone: +49 (0) 81 91 / 125-225
E-mail: kathrin.irmer@technikundeinkauf.de

10 Advertising: Gerald Zasche
Phone:  +49 (0) 81 91 / 125-337
E-mail:  gerald.zasche@technikundeinkauf.de

11 Distribution: Phone: +49 (0) 61 23 / 9238-257
12 Prices: (incl. postage and VAT)

Annual subscription National    € 78.–
 Europe   € 81.–
Issue price (plus postage)   € 15.–

13 ISSN: 1860-1901
14  Scope analysis: August 2010 – June 2011

 excluding special process automation issues
15 Editorial content analysis: August 2010 – June 2011

Total content:   410 pages = 100.00%
Editorial content:  301 pages = 73.41 %
Advertising:   109 pages = 26.59 %
Inserts:     6 

 Sections in 
Pages in %

Market & technology 18 6.0

Title story 17 5.6

Management 9 3.0

Procurement practice 58 19.3

e-procurement 15 5.0

Global sourcing 10 3.3

Tradeshows 9 3.0

Raw materials report 8 2.7

 Sections in 
Pages in %

Technics 56 18.6

Technology knowledge/trends 12 4.0

Technology tip 8 2.7

Logistics 13 4.3

Special technology topic 19 6.3

Products 25 8.3

Other sections 24 7.9



PAdvertising Rates 
List No. 8

valid as of 1 October 2011

verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

2012
Media Information

1 Print-run:  19,679 copies
 Actual no. of copies circulated, annual average:  19,224 copies
 (according to AMF Scheme 2, item 17)

2 Magazine format: DIN A4, 210 mm wide, 297 mm high

 Type area:  178 mm wide, 257 mm high
  4 columns, column width 41 mm

3 Printing method: Rotary offset
 Binding method: Adhesive binding
 Documents for printing: Delivery of data in PDF format, version 1.3 (PDF/X-1a), generated 
with Acrobat Distiller as of version 4.0 and with screen modulated proof. Image data with high 
resolution (at least 300 dpi), resolution for 60 screen (60 l/cm), color model must be CMYK (no 
RGB or LAB elements). Bitmaps (barcode scans) should have at least 800 dpi resolution. The 
format must have original dimensions plus trim allowance und bleed marks.
Color advertisements: For digitally delivered masters for color advertisements, the customer 
must provide a color proof with Fogra Medienkeil Version 2.0 or 3.0 and a proof or measure-
ment protocol (= certifi cate). If no such proof is provided, the customer has no right to damage 
claims based on color deviations.
Proof specifi cations: as given in the FOGRA standard. With FOGRA Medienkeil 2.0 or 3.0 according to 
the standard, PSO_LWC_Standard_eci.icc for contents as a rule paper type 3 FOGRA 46L – according 
to standard, ISOcoated_v2_eci.icc for cover as a rule paper type 2 FOGRA 39L - according to standard.
For further information on PDF format presettings, see www.pdf-club.de or contact our technical 
hotline on +49 (0)8191-125-338.  

 Publication frequency:  6 issues + 2 special issues

5 Publishing house:  verlag moderne industrie GmbH
 Offices: Justus-von-Liebig-Str. 1, 86899 Landsberg
 Postal address: D-86895 Landsberg
 Internet: www.technikundeinkauf.de
 Advertising: Gerald Zasche
 Phone: +49 (0) 81 91 / 125-337
 Fax: +49 (0) 81 91 / 125-304
 E-mail: gerald.zasche@technikundeinkauf.de

6 Terms of payment:  Net within 30 days after date of invoice, 2 % discount in case of pay-
ment prior to due date

 Bank details:  Sparkasse Landsberg, Bank code 700 520 60, Account no. 37754
SWIFT: BYLADEM1LLD, IBAN: DE0270052060000003775K

4 Deadlines:

* An additional frequency discount, quantity discount or combination discount is given on these prices.

7 Advertising rates : (all prices in EUR) including color rates

Issue Date of publication Advertising deadline
1 22.02.2012 30.01.2012
SI ”Prozessindustrie” 1 12.04.2012 20.03.2012
2 18.04.2012 26.03.2012
3 ! 26,500 copies! 11.06.2012 16.05.2012
4 10.09.2012 16.08.2012
5 02.10.2012 07.09.2012
SI ”Prozessindustrie” 2 29.10.2012 04.10.2012
6 06.11.2012 12.10.2012

Unit Format 
W x H in mm

 Price
for single placement

Individual price in case of 
3 placements*

Full price
for 3 placements

Individual price in case of
for 6 placements*

Full price
for 6 placements

2/1 page A4 420 x 297 13,420 12,200 36,600 11,590 69,540
1/1 page A4 178 x 257 6,710 6,100 18,300 5,795 34,770
Junior page 126 x 178 3,715 3,375 10,125 3,205 19,230
1/2 page 86 x 257, 178 x 126 3,355 3,050 9,150 2,900 17,400
1/3 page 56 x 257, 178 x 83 2,240 2,035 6,105 1,935 11,610
1/4 page 41 x 257, 86 x 126, 178 x 62 1,680 1,525 4,575 1,450 8,700
1/8 page 41 x 126, 86 x 62, 178 x 29 840 765 2,295 725 4,350
Company profi le 178 x 83 1,680 1,525 4,575 1,450 8,700
Catalog ads 86 x 61 600 660 1,800 570 3,420
2-page insert 210 x 297 7,110 6,460 19,380 6,135 36,810
4-page insert 210 x 297 10,725 9,750 29,250 9,260 55,560
Market & Contact ad 60 x 50 220 185 555 180 1,080

3
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

2012
Media Information

8 Surcharges and positioning: 
8.1 Color surcharges: all prices include color surcharge
8.2 Special positioning

Binding positioning regulations 10 %
Solus adverts:  upon request

8.3 Preferred positions:
inside front cover or outside back cover € 7,010.–

8.4 Other formats
Price according to mm (column width 41 mm)

 from 300 mm  € 6.15
 up to 300 mm  € 7.25

9 Section advertisements:
 Vacancies ads: 20 % discount on basic rate (see 7)
 Job search ads: 50 % discount on basic rate (see 7)
 Company profile: see page 6, Section advertisements
 Reference source ad: see page 7, Market & Contact ad
 Catalog ad: see page 7, Section advertisements

10 Special advertising:
 See 9. Other (banderols etc.) upon request

11 Discounts  (for purchase within one year*)
Frequency discount  Quantity discount
from 3 ads  3 %  from 3 pages 10 %

 from 6 ads  5 %  from 6 pages 15 %
 from 12 ads  10 %  from 12 pages 20 %
 *Options for more than one year available upon request

12 Combinations:
 Combined advertisements with all verlag moderne industrie magazines 

are possible. Combined discount upon request.

13 Bound-in inserts:

 Delivery: Specimens as of order placement. Circulation up to 24 days prior 
to publication. Untrimmed format 216 mm wide, 306 mm high

 (Top cut 6 mm, left, below and right all 3 mm).
 Multi-page inserts folded to the above format.

14 Inserts:
(not discountable)

 up to 25 g weight € 6,710.–

 each further 5 g weight € 385.–
 (Prices including postage share.)
 Max. paper format 200 x 290 mm 
 Partial inserts up to 25 g according to your specifications:  € 360.–/‰
 Minimum quantity 3,000

 Delivery: Specimens upon order placement.
Circulation up to 10 days prior to publication.

15 Stick-on advertising media:
Combined with advertisement or bound-in insert: € 1,650.–

 plus adhesive costs

 – for machine processing  € 815.–

 – for manual processing € 1,795.–

16 Delivery address for items 13 to 15:
 Vogel Druck und Medienservice GmbH, Warenannahme, Leibnizstraße 5, 

D-97204 Höchberg, delivery from 8 am to 4 pm

 Volume    Paper 
weight

up to 
170 g/m2

over 
170 g/m2 

2 Pages €  7,110.– €  7,820.–

4 Pages € 10,725.– € 11,795.–
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

* Request an empty file by mail to help you to create your print material.

Junior page
126 x 178 mm
bleed
145 x 203 mm
(incl. 3 mm trim)

1/1 page
178 x 257 mm
bleed
216 x 303 mm
(incl. 3 mm trim)

1/2 page portrait
86 x 257 mm
bleed
105 x 303 mm
(incl. 3 mm trim)

1/2 page 
landscape
178 x 126 mm
bleed
216 x 149 mm
(incl. 3 mm trim)

1/3 page 
landscape
178 x 83 mm
bleed
216 x 106 mm
(incl. 3 mm trim)

1/3 page portrait
56 x 257 mm
bleed
75 x 303 mm
(incl. 3 mm trim)

 

1/4 page block
86 x 126 mm

1/4 page 

landscape

178 x 62 mm

1/4 page portrait
41 x 257 mm

1/8 page block
86 x 62 mm

1/8 page 

landscape

178 x 29 mm

1/8 page portrait

41 x 126 mm

Market & 

Contact ad*
60 x 50 mm

Catalog ad
86 x 61 mm

Company profile*

178 x 83 mm

of which 10 mm

as overline

a larger size
on request
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

Section 
Avertisements

Flexible advertising options

Company profile

Present your product range, the advan-
tages of your products, a product or a 
company photo, as well as your company 
data at favorable conditions, with an 
attractive layout. And all of it in colour!

Size:
178 mm wide and 83 mm high

Prices: 
1 placement € 1,680.–
3 placements € 4,575.– *
6 placements € 8,700.– *
All prices incl. color

* less quantity discount

Company profile – 
for customers to get to know your company 
and product portfolio better

– 
re

d
u

ce
d

 –
 

Product range:
Sensors and transducers for force,
mass, pressure, torque, displacement, 
strain, acceleration;
strain gages
Amplifier systems 
and software
Components for weighing technology

Areas of application:
Experimental stress analysis,
test stands,
production monitoring
components/function testing,
calibration, 
weighing

Company data
Managing director
Andreas Hüllhorst
Founding year: 1950
Certification: ISO 9001, ISO 14001,
IQNet, ATEX 94/9/EG
Accreditations:
Calibration laboratory pursuant to 
ISO 17025; Testing laboratory for 
EMV pursuant to ISO 17025; testing 
laboratory for equipment safety 
pursuant to ISO 17025

Address:
Hottinger Baldwin Messtechnik GmbH
Im Tiefen See 45
D-64293 Darmstadt
Tel.: +49 6151 803 0
Fax: +49 6151 803 9100
E-mail: info@hbm.com
Internet: www.hbm.de

Company dataSector: 
Measurement technology

Hottinger Baldwin 
Messtechnik GmbH
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

It couldn’t be simpler.

Mail us a file of your catalog cover page ( jpg or tif) with at least 300 dpi 
and 5 cm wide. Along with the text of your catalog description (maximum 
of 250 characters). We will do the rest.

Important: You decide if your catalog is published in print/online or only 
online on www.technikundeinkauf.de

Size: 
86 mm wide and 61 mm high.

Prices print incl. online: 
1 placement € 660.– (4 month online incl.)
3 placements € 1,800.– * (12 month online incl.)
6 placements € 3,420.– *  (12 month online incl.)
All prices incl. colour!

Market & Contact

Present your company data and your company logo in color for 
a swift search. The search criterion which you have defined 
will appear in a 10mm high overline. It couldn’t be simpler. 
Send us your company data with search criteria, along with 
your logo and we will do the rest.

Size: 
60 mm wide and 50 mm high

Prices: 
1 placement € 220.–
3 placements € 555.–*
6 placements € 1,080.–*
All prices incl. color!

* less quantity discount

Enabling the swift search 
for the right supplier

– 
re

d
u

ce
d

 –

Section 
Avertisements

Bürkert GmbH & Co. KG
Fluid Control Systems

Christian-Bürkert-Straße 13-17
74653 Ingelfingen
Tel.: 0 79 40/10-111 
Fax: 0 79 40/10-448
www.buerkert.de
info@de.buerkert.com

Measurement and 
control technology

– 
re

d
u

ce
d

 –

Catalog ad print and online

The easy way to present your catalogs and brochures to target customers.

SKF Power
Transmission
products

Prices only online: 
6 month €  310.–
12 month €  515.– 
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

P
Sections 

Advertisement
Special Advertising

Supplement to 

advertising rates list no. 8
valid as of 1 October 2011

Special advertising types
Discover and use one of the many creative 
ad specials for your product.

Our ad specials are: 
•  Ad cover
•  Advertisement series 
•  Closed advertisement 
•  Cover folder
•  Full supplement
•  Gatefolder
•  Gatefolder supplement
•  Half-page supplement
•  Layered supplement
•  Partial supplement
•  Postcard supplement 
•  Poster supplement 
•  Single-page supplement 
•  Sleeve
•  Special colors 
•  Stick-in supplement

Ad cover:  This 4-page sheet is wrapped around the normal magazine cover. 
Only possible in conjunction with staple binding.

Cover folder:  The magazine is placed in a folder that envelops half the cover 
(if staple bound), or a simple flap is attached to the cover 
(if adhesive bound).

Sleeve:  A sleeve is a printed strip of paper which is wrapped around the 
magazine/newspaper and sealed at the back.

Address rental

Optimize your direct mailing campaigns! verlag moderne industrie offers you access 
to an up-to-date address database of more than 400,000 contacts. You can screen 
recipients by sector, function, position, company size or geographical location to 
obtain exactly the target group you require. We will be glad to give you a quote for 
your advertising campaign.

If no other arrangement is made relating to multiple use, all addresses supplied 
are for single use only.

Online advertising on the specialized verlag moderne industrie and Hüthig portals

For more detailed information, please refer to the special “Online Advertising” 
sheet, pages ??

Printed excerpts

Gain double the benefit from your article in our newspapers and magazines. 
Printed excerpts are an ideal supplement to your advertising – written in 
objective and compelling journalistic style. Send a reprint of your article to 
 customers, distribute it at trade fairs or through your field staff. 

Süddeutscher Verlag Veranstaltungen GmbH

Süddeutscher Verlag Veranstaltungen GmbH (SVV) brings four strong brands 
offering top-class conferences and events together under one roof: man-
agement information center, managerakademie, SZ Business Golf Cup and 
SZ-Events. More than 100 conferences, events and sports fixtures benefit from 
the proximity to and cooperation with the media of Süddeutscher Verlag, 
including a large number of professional information resources and, of course, 
Süddeutsche Zeitung itself. Furthermore, SVV plans and organizes a diverse 
range of events as a service to its customers. For more information please visit 
our website at www.sv-veranstaltungen.de.

Further information on all of our ad specials is available from your sales team.

Cover folder

Ad cover

Sleeve

page 15 – 20.

10
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

Special Issues 
2012

Profile in brief: technik+EINKAUF Prozessindustrie
As the trade magazine for process engineering, technik+EINKAUF Prozessindustrie takes a holistic 
approach to the procurement process and all its decision makers. As a cross-departmental team 
title, technik+EINKAUF Prozessindustrie builds the bridge between the decision makers involved 
in purchasing, construction and production as part of the “procurement system“. Fiercer competi-
tion means that the pressure to streamline costs, 
time and quality is rising. Higher costs thus 
require engineering and processes to be opti-
mized. To this end, technik+EINKAUF provides 
engineering with improved purchasing compe-
tence, procurement with more knowledge about 
engineering, and enhances the efficiency of the 
whole decision making team. As a strong link in 
the chain, the Total Cost of Ownership (TCO) sys-
tems concept, i.e. a holistic approach to the whole 
value chain, runs like a thread through the whole 
magazine Current trend reports, market analyses, 
procedures and product information deliver the 
hard facts. The soft facts are provided by expert 
tips, practical examples and background reports.

Circulation and prices
Circulation:  12,800 copies
Prices including color:

Sectors 

Target groups

Qualified circulation issue
technik+EINKAUF

Prozessindustrie

Publication date:
12/04/2012

Advertising deadline:
20/03/2012

1

Publication date:
29/10/2012

Advertising deadline:
04/10/2012

Special to the trade fair 
Achema. The June-Issue 
of technik+EINKAUF is 
published with a inte-
grated 16-pages special 
"Achema".
Important: 26,500 copies!

2

!  Size Price
1/1 page €   6,100.–
Junior page €   3,375.–
1/2 page €   3,050.–
1/3 page €   2,035.–
1/4 page €   1,525.–
1/8 page €     765.–
2-page insert €   6,460.–
Company profi le €   1,525.–
Catalog ad €     600.–
Market & Contact ad €     185.–

Sectors Copies

Chemicals and pharmaceuticals 4,960

Rubber/plastic goods 1,335

Food industry 1,889

Machine, plant and equipment 
engineering

2,858

Medicine, measuring, control 
technologies and optics

642

Other sectors 906

Remainder, archive and specimen 
copies

210

Total 12,800

Target groups Copies

Technical and strategic 
purchasers

5,590

Research/development/
construction

3,588

Production/operations managers 2,820

Managing directors 353

Other functions 239

Remainder, archive and specimen 
copies

210

Total 12,800
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18 Geographical distribution analysis:

2012
Media Information 2Circulation and 

Distribution 
Analysis

verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

16 Circulation monitoring:

  

17 Circulation analysis:  Copies per edition as planned 
 annual average
 (1 July 2010 – 30 June 2011)

 Print run:  19,679

 Actual circulation: 19,224 International share: 548

 Sold copies: 1,975 International share: 9
 – Subscribed copies: 83 Of these for members: 0
 – Other sales: 1,892
 – Individual sales: 0

 Free copies: 17,249

 Remainder, archive 
 and specimen copies: 455

* Non-analyzed circulation such as trade fair and congress copies etc.

 Economic region: Share of actual 
distribution 

% Copies

National 96.4 18,541
International 2.9 548
Other* 0.7 135

Actual circulation 100.0 19,224

 Distribution among federal states: Share of actual 
distribution                  

% Copies

Baden-Wurttemberg 23.5  4,354

Bavaria 16.2  3,002

Berlin, Brandenburg 2.3    426

Bremen, Hamburg, Schleswig-Holstein 4.2    782

Hesse 7.2  1,335

Mecklenburg Western Pomerania 0.5    89

Lower Saxony 7.1  1,309

North Rhine Westphalia 25.9  4,802

Rhineland Palatinate 4.4    820

Saarland 1.2    229

Saxony, Saxony-Anhalt 5.3    982

Thuringia 2.2    411

Actual circulation, national 100.0 18,541



verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91/125-0, Fax +49 (0) 81 91/125-304

3-ERecipients 
Structure 

Analysis

13

19 Trades/Business sectors/Areas of specialization/Professional groups

* Non-analyzed circulation such as trade fair and congress copies etc.

20  Size of business unit
 Share of actual 
 distribution
 % Recipients

 1 –  99 employees 26.9 5,172
 100 – 199 employees 24.4  4,682
 200 – 499 employees 25.0  4,806
 500 – 999 employees 10.4  1,998
 1,000 and more employees 11.0 2,121
 Number unknown 1.6 310
 Other* 0.7 135

 Actual circulation 100.0 19,224

21  Activities: Scope of responsibility
 Share of actual 
 distribution
 % Recipients

Procurement 
(technical and strategic purchasing) 40.9  7,863
Production
(operations managers, maintenance, production 
preparation, warehousing, transport) 25.3 4,864
Construction
(construction, development, research) 26.3 5,056
Management 
(owner, executive board, managing director) 5.1  979
Other functions 1.7 327
Other* 0.7 135
Actual circulation 100.0 19,224

�21.2 Activity: Position in company
22 Education/training: Professional position
23 Age
24 District size classes

Not surveyed as the use value of 
this magazine does not depend 
on this factor from the reader’s 
perspective.

* Non-analyzed circulation such as trade fair and congress copies etc.

2012
Media Information

No. of 
classifi cation

Recipient groups
(according to classifi cation of the business 
sectors, WZ 2008)

Share of actual 
distribution

WZ 2008 % Recipients

28 Machine building 32.4 6,224

25 Manufacturing of metal products 17.3 3,323

29, 30 Production of vehicles and vehicle components, 
other automotive construction (ship, rail, avia-
tion and space vehicle construction)

8.5 1,635

26.51, 26.6,
26.7, 32.5

Medicine, measuring, control technologies 
and automatic control engineering Optics

8.0 1,536

22 Rubber and plastics processing industry 7.6 1,461

27 Manufacturing of equipment for generating / 
distributing electricity etc.

7.6 1,460

20, 21 Chemicals industry 4.2 809

24 Metal production and processing 5.2 998

26.3 Telecommunications technology 3.0 579

Other sectors (e.g. data processing 
equipment, commercial services)

5.5 1,064

Other* 0.7 135

Actual circulation 100.0 19,224



1.  Method of examination:
Recipients structure analysis by file evaluation – total survey

2. Description of recipients at time of survey:

 2.1 File structure

  The recipient file contains the addresses of all recipients. The file can 
  be sorted according to zip code, national/international recipient on 
  the basis of existing postal information. The following information is 
  also included: trade association, size of company and activities.

 2.2 Total no. of recipients in the file 40,598

 2.3 Total no. of varying recipients 38,571

 2.4 Structure of recipients of an average issue according 
  to sales structure: 

  – Sold copies 1,975
   of these: Subscribed copies 83
    Individual sales 0
    Other sales 1,892

  – Free copies 17,249
   of these: Regular free copies 52
    Varying free copies 16,742
    Advertising copies 455

  Actual circulation 19,224
  ➞ National share 18,676
  ➞ International share 548

3. Description of survey:

 3.1 Basic total (examined share):
  Basic total 19,224 =  100.00 %

  Not included in survey:

  ➞ Advertising copies 455 =    2.37 %

  The survey represents of

  the basic total 18,769 =    97.63 %

  3.2 Day of file evaluation: August 1, 2011

 3.3 Description of data basis:
   The existing data of Vertriebsunion Meynen in Eltville were used for 

the assignment of the attributes trade, company size and activities 
to recipients.

  3.4 Target person in survey:
  The personal recipient in organizations recorded in the file.

  3.5 Definition of reader:  not applicable

  3.6 Period of survey:  June 2011

 3.7 Survey completed by: Publishing house

14
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Summary of 
Survey Method
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

 1 Web address www.technikundeinkauf.de

 2 Profile in brief

 Homepage  www.technikundeinkauf.de is the website of the magazi-
ne technik+EINKAUF and of "technik+EINKAUF Prozess-
industrie" special issues. Here users will find current news, 
trends, trade articles, catalogues, market overviews, vide-
os, job advertisements, a checklist for pur chasing certain 
products and a product and company database. Finally 
there is a calendar with trade show and seminar dates as 
well as a magazine archive with browse versions.

 Newsletter  The technik+EINKAUF newsletter featuring information 
on the subject of purchasing and technology is publis-
hed every Thursday. It also includes news, trends and 
the latest products. It currently goes out to approx. 
7,500 technical and strategic purchasers in the industry 
who are known by name, in the areas of design engi-
neering, production and management.

 3 Target group   All those involved in the procurement process, espe-
cially in technical and strategic purchasing but also in 
the areas of production and design engineering.

 4 Publisher verlag moderne industrie GmbH
Postal address 86895 Landsberg
Street address Justus-von-Liebig-Str. 1, 86899 Landsberg
Telephone 0 81 91 / 125-0
Telefax 0 81 91 / 125-304
Internet www.technikundeinkauf.de
E-mail of editorial 
department redaktion@technikundeinkauf.de
E-mail for 
advertisements anzeigen@technikundeinkauf.de

 5 Editorial 
department Kathrin Irmer
Telephone 0 81 91 / 125-225
E-mail kathrin.irmer@technikundeinkauf.de

 6 Advertisements Gerald Zasche
Telephone 0 81 91 / 125-337
E-mail gerald.zasche@technikundeinkauf.de

 7 Views Page impressions: 33,500
(per month) Different visits: 20,530

   (average January to June 2011)
 8 Data supply  at least 1 week before placement date, by e-mail to  

michaela.richter@mi-verlag.de
 Banner  (animated) GIF format, JPG, Flash, HTML, DHTML ban-

ner in the sizes specified. Image files or graphic files 
(incl. banners) always as RGB (color scheme). 
Maximum file size 20 KG, 72 dpi

 Videos  Maximum video duration 5 minutes. High quality 760 
Kbit, 25 frames/sec. Additional intro graphic/logo 
as  jpg graphic in format 390 x 240 pixels.

    You will find further information on data supply and 
technical specifications online in the media section at  
http://www.technikundeinkauf.de

 9 External  OpenAdstream von RealMedia
ADserver

10 Terms of net within 30 days of invoice date, 2% discount in 
payment  case of advance payment, 3% discount in case of 

payment by direct debit.
11 Bank details  Sparkasse Landsberg, bank code 700 520 60, 

account no. 37 754 
Postbank München, bank code 700 100 80, 
account no. 78 613 801

15
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Types of advertisement ans prices on the homepage

1. Banner on the homepage: www.technikundeinkauf.de

Type of advertisement Description Position/placement 
All banners can be seen on all pages

Format in PM Price/term

Logo link, static Company logo + direct link to 
your website

rotating right/left 156 x 60 €     400.–/6 month 
€     600.–/12 month

Logo link maxi, static Company logo + direct link to 
your website

rotating right/left 156 x 120 €     600.–/6 month 
€     900.–/12 month

Logo link, animated Company logo + direct link to 
your website

rotating right/left 156 x 60 €     550.–/6 month 
€     850.–/12 month

Logo link maxi, animated Company logo + direct link to 
your website

rotating right/left 156 x 120 €     750.–/6 month 
€ 1,150.–/12 month

Third banner static or animated right-hand side above logo links 156 x 60 €       90.–/week

Full-size/head banner static or animated Head banner next to technik+EINKAUF logo 468 x 60 €     150.–/week

Content AD Text advertisement with photo central – only on homepage 400 x 250 max. 400 €     300.–/week

Block Banner static or animated central – only on homepage 400 x 250 max. 400 €     300.–/week

Skyscraper, position 1 static or animated right-hand edge, top 120 max. 160 x 600 €     270.–/week

Skyscraper, position 2 static or animated right-hand edge under Skyscraper 1 120 max. 160 x 600 €     180.–/week

Leaderboard/Superbanner static or animated top advertisement, full width 728 x 60 max. 90 €     300.–/week

Wallpaper Skyscraper + super banner top advertisement and Skyscraper 1 Skyscraper+Superb. €     550.–/week

Pwww.technikundeinkauf.de

Price/
types of advertisement

valid from  01.10.2011

2012
Media Information
Homepage

verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304
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verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

Special types of advertisement on the homepage: www.technikundeinkauf.de
Type of advertisement Description Price/term

Catalogue 
advertisement

The cover of your catalogue appears under the section chosen by you in the section "Catalogues and brochures for browsing". In addition a text of max. 
500 characters plus contacts and a personal e-mail address.

€   310.–/6 month  
€   515.–/12 month

Browse brochure As above but catalogue or brochure in browse version €   310.–/6 month  
€   515.–/12 month

WebVideo Under the "Videos" section, the user sees your rotating company or product video
Also integrated link to your homepage 
Every additional video
Place on the homepage of www.technikundeinkauf.de

€   850.–/12 month  
€   100.–/12 month  
€   600.–/12 month
€   200.–/week

BusinessDirectory Standard entry: postal address, classifi cation of company based on defi ned product categories, e-mail
Plus entry: as above plus telephone and fax number, link to homepage, company logo, free text on product program, online access statistics if entry is 
self-maintained 
Pro entry: as above plus company portrait, special contact with name, mail and phone number and links to sales offi ces or branch offi ces. 

free of charge 
€   270.–/12 month  

€   425.–/12 month  

Job market Place your vacancies in the "Job market" section as PDF or Word fi le €   825.–/6 weeks

Seminars/
events/
dates

In this section you can enter your in-house exhibition, openings, seminars, conferences or product presentations   1 – 4  entries
   5 – 9 entries
 10–19 entries
 from 20 entries 

€ 50.– each
€ 40.– each
€ 35.– each
€ 30.– each

Microsite Creation of a mini homepage integrated in our homepage €   800.–/4 weeks

Content link A section chosen by (e.g. machine tools) linked directly to your homepage € 1,250.–/6 month
€ 2,100.–/12 month

Market overview entry Company logo, top 3 placement, Plus entry in BuisnessDirectory and 3-line supplementary € 500.–/12 month
€ 750.–/24 month

Sample: catalogue advertisement Sample: video Sample: BusinessDirectory

P2012
Media Information
Homepage

www.technikundeinkauide

Price/
types of advertisement

valid from  01.10.2011
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Online offer for the technik+EINKAUF Newsletter
The technik+EINKAUF newsletter featuring information on the subject of 
purchasing and technology is published every Thursday. It also includes 
news, trends and the latest products. It goes out to approx. 7,500 technical 
and strategic purchasers in the industry who are known by name.

2012
Media Information
Newsletter

Banner and text advertisements on the newsletter

Type of 
advertisement

Description Position/placement Format in pixels 
(width x height)

Price/term

Super banner Top placement, full 
width

728 x 90 € 1,050.–/
4 weeks

Head banner directly below the super 
banner

468 x 60 €  850.–/
4 weeks

Full-size 
banner

bottom 468 x 60 €  750.–/
4 weeks

Text 
advertisement

Visual plus 
400 
characters

as text advertisement, 
bottom

€ 750.–/
2 weeks
€ 1,050.–/
4 weeks

Job 
advertisement

Visual plus 
400 
characters

as text advertisement 
"Job advertisement of 
the week"

€ 750.–/
2 weeks
€ 1,050.–/
4 weeks

Content AD in the position of the 
full-size banner

300 x 250 € 1,050.–/
4 weeks

Banner block / 
logo link

right-hand column 250 x 90 €  850.–/
4 weeks

Prices do not include VAT

PNewsletter

Price/
types of advertisement

valid from  01.10.2011
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Send out your own company newsletter via "technik+EINKAUF". You choose the exact recipient target group. You 
select your chosen target group from the criteria of function, position, sector, area and company size, and we select 
your potential. Your text may feature a maximum of three photos and is sent out under the "technick+EINKAUF" hea-
der. You also get a super banner or head banner as well as a banner block, size 250 x 90 pixels. The rates for sending 
out the newsletter once are as follows:

1,000 to 2,499 sends:  EUR 850.– per thousand mails
2,500 to 4,999 sends:  EUR 680.– per thousand mails
5,000 to 9,999 sends: EUR 540.– per thousand mails
10,000 to 14,999 sends: EUR 450.– per thousand mails
From 15,000 sends: EUR 395.– per thousand mails
plus one-off database charge of    EUR 125.– per send

Data supply

Banner  GIF format, JPG, Flash, HTML, DHTML banner in the sizes specified. Image files or graphic files (incl. ban-
ners) always as RGB (color scheme). Maximum file size 20 KG, 72 dpi

 Banner for newsletter: not animated
  You will find further information on data supply and technical specifications online in the media section 

at http://www.technikundeinkauf.de

External ADserver OpenAdstream by RealMedia

Advertisement: "Innovations in joining 
technology" on 25.05.11 in Dortmund

In view of the growing importance of cost and time 
optimization in the area of joining technology, this 
event is aimed at those operating in the field of 
design engineering, development and purchasing.
more ...

Sample text advertisement

20

Own company newsletter

Muster Banner-Block/Logo-Link

Advertisement



21

General Terms and Conditions for Advertisements, Supplements, Digital and Online Advertising
§ 1 Validity, Exclusion
1. For the acceptance and publication of all advertising orders and follow-up orders these General Terms and Conditions are exclusively applicable 
as well as the publisher’s price list currently valid at the time the contract is concluded, whose regulations form an essential element of the contract 
itself. The validity of any General Terms and Conditions of the contracting party, to the extent that they do not correspond to these General Terms 
and Conditions, is excluded.
2. These General Terms and Conditions apply equally to supplements. These are only accepted by the publisher after submission of a sample and 
after checking by the publisher.
§ 2 Offer, Conclusion of Contract
1. Orders for advertising material may be made in person, by telephone, in writing, by fax, by email or by Internet. The publisher is not liable for 
communication errors.
2. A contract is not concluded until the publisher issues his confirmation of the order in writing. The price list valid at the time of the conclusion of 
the contract applies.
3. It is at the publisher’s dutiful discretion to decline orders as well as individual releases of advertisements that occur as part of an overall conclu-
sion of contract. This particularly applies if the contents of these violates laws or official stipulations or was considered objectionable by the German 
Press or Advertising Council in a complaints procedure, or the publication of these is deemed unacceptable to the publisher due to its content, its 
origin, or its technical form or, due to their format or presentation, would lead the reader to believe that they constitute editorial content or if they 
contain advertisements by third parties. The publishing company will immediately state its refusal as soon as it has gained knowledge of the 
respective contents.
§ 3 Prices, Conditions of Payment, Discounts
1. The price of the publication of advertising material is based on the price list valid at the time the order is awarded. The publisher may apply 
prices which differ from those in the price list for advertising material, supplements, special publications and collections for which the publisher 
has provided editorial content, plus advertising material sold after copy deadlines. Price changes in respect of orders already awarded can be 
applied to companies if the publisher has notified them thereof at least one month before publication of the advertising material. If the publishing 
company increases its prices, the customer shall have the right to withdraw from the contract. The right of withdrawal must be exercised in text 
form within 14 days of receipt of the notification of the price increases.
2. The discounts defined in the price list are only granted to the customer and for the advertising material appearing over the course of one year 
(“advertisement year”). Repeated discounts are only valid within an advertisement year. If not agreed otherwise, the term commences with the 
placement of the first advertising material.
3. If an order is extended, the customer is entitled to a retroactive discount provided that the basic order was valid for a discount in the first place. 
This entitlement loses its validity if it is not used by no later than one month after expiry of the advertisement year. If an order does not reach the 
predicted order volume, the surplus discount that has been granted shall be subsequently invoiced to the customer.
4. Providing nothing to the contrary has been agreed, invoices for orders shall be settled after receipt of the invoice within the period shown on the 
price list. Dunning and default expenses in the event of payment default are charged to the contracting party. In the event of payment default, the 
publisher can defer delivery on a current contract until payment and require advance payment. In case of reasonable doubt concerning the contract-
ing party’s ability to pay, the publisher is entitled to deviate from an originally agreed due date of payment and make the publication of further 
advertising material within the term of a total contract dependent on the advance payment of the relevant fee and the settlement of outstanding 
invoices. Erroneous invoices can be corrected by the publisher within six months of issue.
5. All prices exclude VAT of the amount statutory on the day the invoice is issued.
6. In the case of orders from abroad which are not subject to VAT, the invoice is issued without VAT. The publisher is entitled to charge VAT retroac-
tively should tax authorities confirm that VAT is in fact due.
7. In the event of a decrease in circulation, a conclusion of a contract for several advertising materials entitles the customer to a discount, if, as an 
overall average of the advertisement year which commences with the first placement, circulation falls short of the average circulation quoted in 
the price list or in some other way or – if no circulation is named – the average circulation sold (if sales figures are not available, then the average 
actually published circulation) in the previous calendar year. A decrease in circulation only constitutes a deficit which entitles the customer to a 
discount if a promised circulation was fallen short of by at least 20%. Any other entitlement to price reductions on contracts is excluded if the 
publisher has notified the customer of the reduction in circulation in such good time that the customer was able to withdraw from the contract 
before publication of the advertising material. Warranty entitlements of customers who are business persons lapse 12 months after publication of 
the advertising material.
§ 4 Contract Implementation
1. Orders must be implemented within one year of conclusion of contract, commencing with the first placement of the advertising material.
2. The customer shall in good time supply the publisher with all the content, information, data, files and other materials (“copy”) that are necessary 
for the advertising material and these shall be complete, free of errors and viruses and shall conform to the contractual agreements. If copy is 
transmitted digitally to the publisher (e.g. by CD-ROM or e-mail), it must be exclusively in locked files, i.e. in files which the publisher cannot alter 
the content of. The publisher shall have no liability for the faulty publication of advertising material which has been sent in open files (e.g. in files 
saved in Corel Draw, QuarkXPress or Freehand). Files which belong together must be sent or saved in a common register (folder). If the customer is 
sending print copy digitally for colour advertisements, the customer shall at the same time supply a colour proof and a proof or measurement pro-
tocol. Otherwise, the customer shall have no entitlement to compensation in respect of any colour variations which may occur. The customer shall 
give a warranty that all files supplied shall be free of computer viruses.
The publisher may delete files with computer viruses without this creating entitlement to claims by the customer. The publisher reserves the right 
additionally to make claims for compensation if computer viruses cause further damage to the publisher’s equipment. In the event of clearly 
unsuitable or damaged copy being submitted, the publisher shall immediately demand a replacement. The publisher guarantees that the usual 
printing quality will be provided for the issue in question, as far as is possible with the copy submitted. Copy will only be sent back to the cus-
tomer if specifically requested, otherwise it becomes the property of the publisher. The obligation to keep all documents sent expires three months 
after expiry of the order.
3. Costs for the production of ordered masters, films or drawings are to be borne by the customer, as are costs for significant changes to originally 
agreed versions requested by the customer or for which the customer is responsible.
4. Proofs are only supplied if explicitly requested. The customer bears the responsibility for the accuracy of the returned proof. If the proof is not 
returned in time to the publisher, the customer is deemed to have accepted the advertising material.
5. If requested to do so, the publisher will supply an advertising material advice with the invoice. If such an advice can no longer be obtained, the 
publisher will instead send a confirmation that the advertising material has been published and disseminated.
6. The design and labelling of text-style advertising material must be agreed on with the publisher in good time prior to publication. Text-style 

advertisements must be distinguishable from magazine texts in their basic typography. The publisher is entitled to label advertising materials 
accordingly if they are not recognizable as such.
7. Letters sent to box number advertisements are kept for up to four weeks after publication of the advertisement and sent to the customer by 
regular mail (even if the letters have been sent by express mail or registered mail). However, the publisher does not accept any responsibility for 
the safekeeping and timely forwarding of the offers.
8. The advertising deadlines and publication dates stated in the price list are non-binding for the publisher. The publisher is entitled to adjust them 
at short notice to suit the production run.
9. Orders can only be cancelled in good time, no later than the advertising deadline and in writing, by fax or by email. If the advertisement has 
already been sent to press, the customer must pay for the advertisement. Otherwise the publisher may demand the reimbursement of any costs 
incurred up until the cancellation in accordance with statutory regulations.
10. The customer is responsible for the content and the legal permissibility of the advertising material. He or she indemnifies the publisher from any 
claims of third parties due to the publication of the advertising material, including reasonable costs for legal defence. The publisher is not obliged to 
check whether or not advertising material affects the rights of third parties. If the publisher becomes obliged by a court ruling to print a correction 
or revision due to the released advertising material, the customer must bear the costs of publication in accordance with the valid price list.
11. Advertising agencies are obliged, in their offers, contracts and invoices to those running the advertisements, to adhere to the price list of the pub-
lisher. The intermediary’s commission granted by the publisher is calculated based on the net charge to the customer, i.e. after subtraction of discount, 
bonuses and discounts due to defects. The intermediary’s commission is only paid to advertising agencies under contract to third parties and is only paid 
to advertising agencies recognized by the publisher provided that the order is placed directly by the advertising agency, the advertising agency is 
responsible for the procurement of the finished and ready-for-press printing copies and has registered its business as an advertising agency. The pub-
lisher is entitled to refuse orders from advertising agencies if there are doubts as to the professionalism of the agency’s work or creditworthiness. Orders 
by advertising agencies shall be made in their name and invoiced to them. To the extent that advertising agencies place orders, the contract is therefore 
drawn up with the advertising agency in case of doubt. If an advertiser is to be the contracting party, this must be agreed separately and with the name 
of the advertiser explicitly stated. The publishing company is entitled to require the advertising agency to produce proof of its mandate.
§ 5 Warranty for Defects
1. We accept no liability for publishing advertising material in certain issues or editions or in certain positions.
2. If the customer fails to follow the recommendations of the publisher regarding the creation and provision of copy, he shall have no claims in respect 
of faulty publication. This shall also apply if he fails to observe the other provisions of these Terms and Conditions of Business or the price list.
3. Complaints must be asserted by the customer in respect of obvious defects not later than two weeks after receipt of invoice. The customer must 
issue a complaint about non-obvious defects not later than one year after publication of the relevant printed material. If the advertising material 
has been reproduced with defects – despite prompt delivery of perfect copy and complaint in good time – the customer may demand a substitute 
placement appearance of the material without defects (subsequent fulfilment), but only to the extent that the purpose of the advertising mate-
rial was adversely affected. The entitlement to subsequent fulfilment is ruled out if the publisher would incur disproportionate costs as a result. If 
the publishing company is set a reasonable period and allows it to expire, if it refuses subsequent fulfilment, if the customer cannot reasonably be 
expected to accept subsequent fulfilment or if it is unsuccessful, the customer shall have the right to withdraw from the contract or to assert a 
price reduction to the extent that the purpose of the advertising material has been adversely affected. No withdrawal is allowable for negligible 
defects. Warranty claims from business people shall lapse 12 months after publication of the advertising material. 
4. If defects in the copy are not immediately apparent but become apparent during processing, the customer shall bear the additional costs or 
losses incurred as a result during production. If defects in the copy are not recognised the customer shall have no claims in respect of inadequate 
publication. The same shall apply to errors in repeated placements of advertising material if the customer fails to draw attention to them in good 
time before publication of the next placement. 
5. The publisher accepts no responsibility for the accuracy of the quantities or qualities of the material that the customer claims to have supplied 
(bound-in inserts, supplements etc.)
§ 6 Liability
1. The publisher shall not be liable in respect of claims for damages by the customer against the publisher irrespective of the legal grounds, in 
particular because of delay, violation of contractual obligations, violation of the industrial property rights of third parties and unlawful acts, unless 
the publishing company, its representatives and vicarious agents have acted wilfully or with gross negligence or have violated a contractual obliga-
tion through simple negligence which is material for the fulfilment of the contractual purpose or if the claims for damages derive from a quality 
warranty. If the publisher is liable given the grounds, the claim for damages is limited to the foreseeable losses. This liability exclusion shall not 
apply in an instance of wilful action of if the event causing the loss was caused through gross negligence by the publishing company, its repre-
sentatives and vicarious agents.
All claims for damages against the publisher expire 12 months after the time at which the customer became aware or should have become aware 
of the reasons for the claims, apart from claims arising from illegal or wilful actions. If the claims for damages derive from the Product Liability Act, 
the foregoing liability exclusions shall not apply. The same applies to injury to life, body or health. Where the publisher is not liable, this shall also 
apply to his salaried and non-salaried employees, staff, representatives and vicarious agents.
2. In the event of forces majeures and industrial action through no fault of the publisher, the publisher is freed from the obligation to carry out the 
order; no claims for damages arise from this.
§ 7 Grant of Rights
The customer shall warrant that he holds all the rights necessary for the placement, publication and dissemination of the advertising material. The 
customer shall grant to the publisher the necessary copyright, usage and performance protection rights and other rights allowing the use of the adver-
tising material for its intended purpose in the relevant advertising media, in particular the rights necessary for reduplication, dissemination, transmis-
sion, despatch, processing, presentation in the public domain, storage in a database, retrieval from a database and provision for download in such terms 
of time, space and content as are necessary for the execution of the contract. The rights cited above shall be granted unrestricted in all cases as to loca-
tion and shall create the entitlement to publish the material in all the known technical methods and in all known forms of advertising media.
§ 8 Storage of Customer Data
Within the scope of business relations, the publisher stores customer data with the help of electronic data processing in accordance with the 
statutory stipulations of the German Data Protection Law. The publisher shall be entitled to forward gross advertising sales and comparable rele-
vant data of the customer at product level for publication to companies whose business is the collection and evaluation of such information. This 
data will be collated there and communicated to the market in an anonymised format.
§ 9 Place of Performance, Place of Jurisdiction
The Law of the Federal Republic of Germany applies – excluding the UN Convention on Contracts for the International Sale of Goods and excluding 
conflict of laws. The place of performance is the place where the publisher is registered. The place of jurisdiction for lawsuits against businessmen, 
legal persons under public law or public law special assets is the place where the publisher is registered.

Status: July 2011
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